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Date of Issue

Student Number
19951485

    

Bachelor of CommerceB-COMM

COURSE CODE COURSE TITLE

Management and Marketing Double Major (BCom)

Completed Within the Course

Code Title Credits Grade Mark %
2019

Semester 2 Accounting - The Language of Business  25.0 8 85ACCT1000

Semester 2 Fundamentals of Management  25.0 7 76MGMT1000

Semester 2 Introduction to Business Information 
Systems

 25.0 8 83ISYS1000

Semester 2 Introduction to Global Business  25.0 6 68IBUS1001

2020

Semester 1 Discovering Marketing  25.0 7 72MKTG1000

Semester 1 Human Resources Management 

Introduction

 25.0 7 75MGMT2008

Semester 1 Managing Social Media Platforms  25.0 6 69MKTG2006

Semester 1 Organisational Behaviour  25.0 6 67MGMT2000

2020

Semester 2 Consumer Behaviour  25.0 7 70MKTG2004

Semester 2 Introductory Economics  25.0 7 70ECON1000

Semester 2 Marketing Across Borders  25.0 7 70MKTG2002

Semester 2 Markets and Legal Frameworks  25.0 7 71BLAW1002

2021

Semester 1 Digital Marketing Strategy  25.0 7 73MKTG3003

Semester 1 Managing Change  25.0 6 63MGMT3002

Semester 1 Marketing Intelligence  25.0 7 70MKTG2005

Semester 1 Services Marketing  25.0 7 76MKTG3006

2021

Semester 2 Business Ethics  25.0 5 58MGMT3006

Semester 2 Entrepreneurship  25.0 7 73MGMT3004
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Semester 2 International Management  25.0 7 73MGMT3001

Semester 2 Retailing and E-Commerce  25.0 7 79MKTG3007

2022

Semester 1 Business Internship  25.0 PASSMKTG3009

Semester 1 Corporate Marketing Strategy  25.0 6 69MKTG3004

Semester 1 Enhancing Your Business Mind  25.0 6 66MGMT3029

Semester 1 Strategic Management  25.0 6 65MGMT3010

Total Credits  600.0

    

Good Standing

Course Weighted AverageACADEMIC STATUS

 71.35

Course completed on 04-Jul-2022.

Bachelor of Commerce (Management and Marketing) Award Number 320411.  Conferred by Council on 05-Aug-2022.
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Graduate Certificate in Business FundamentalsGC-BUSFU

COURSE CODE COURSE TITLE

Completed Within the Course

Code Title Credits Grade Mark %
2024

Semester 1 Business Analytics and Data 
Visualisation

 25.0 6 60ECOM5005

Semester 1 Business Project Management  25.0 7 73ISYS5001

Semester 1 Marketing Management  25.0 7 75MKTG5005

Semester 1 Societal Impact of Technological 
Innovation

 25.0 7 71ISYS5009

Total Credits  100.0

    

Good Standing

Course Weighted AverageACADEMIC STATUS

 69.75

Course completed on 28-Jun-2024.

Graduate Certificate in Business Fundamentals Award Number 341439.  Conferred by Council on 09-Aug-2024.
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Master of International BusinessMC-MOIB

COURSE CODE COURSE TITLE

Completed Within the Course

Code Title Credits Grade Mark %
2024

Semester 2 Culture and Ethics in Global Business  25.0 6 67MGMT5003

Semester 2 International Engagement Project  25.0 6 69IBUS6000

Semester 2 Management and Organisational 
Behaviour

 25.0 7 75MGMT5007

2025

Semester 1 Corporate Strategy  25.0 7 70MGMT6010

Semester 1 Global Managerial Economics  25.0 8 84ECON5012

Semester 1 International Marketing for Managers  25.0 7 78MKTG5002

2025

Semester 2 Global Business Dynamics  25.0 7 78MGMT6003

Semester 2 Managing Sustainable Global 
Operations

 25.0 6 63MGMT6011

Total Credits  200.0

    

Good Standing

Course Weighted AverageACADEMIC STATUS

 73.00

Course completed on 24-Nov-2025.
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Note:  

Academic transcripts printed on or after 28 February 2006 include designated credit and automatic credit in the calculation of the 

CWA.  Transcripts printed prior to this date do not.   

From 2015 Codes and some Titles have changed.  New alpha numeric codes have replaced existing numeric codes (Course, Major, 

Stream, Unit and Thesis).  Students may have a combination of old and new codes and/or unit titles on their Academic Record.  
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